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TYLER PERRY’S “Single Mom’s Club”
RECAP
The Howard University Radio Network executed the following media campaign to promote TYLER PERRY’S new film SINGLE MOM’S CLUB premiered in theatres Friday, March 14, 2014.   

WHUR Promotions expended the following promotional methods:

WHUR.COM Visibility, Social Media Face book –Attached Screen Shots

On-Air Recorded/Live Mentions-Attached Air-Checks  
On-Line Enter to Win Contest – Single Mom’s Club Night Out with Hotel Stay & $200 Cash
· WHUR.COM received over 250 contest entries

Promotional Mentions  

	Run Dates
	Number of Mentions per day
	Time Duration
	Live Liners/ Recorded Promo

	March 10th – 14th 
On-Line Promotion 
	4 per day 
4 per day
	30 seconds
10 seconds
	Recorded Promo
Live Mentions and posted on WHUR.COM

	March 14th 

G-Prize Winner 
Announcement

	One –The Frank Ski Show 3-7PM Weekday
	:30 seconds
	Live Mention

	March 15th -16th 

Weekend Promotion
	4 Per Day
	10 seconds
	Live Mentions 

Re: Movie opening weekend and social media postings




PROMOTIONA VALUE:  $10,000
WHUR.COM - WHUR 96.3 FM – 529 Bryant St. NW Washington DC 20059


