
 
 

 
 
 
 
 

Semper Fidelis All American Bowl 
Sunday January 5th 2014 



Campaign Goals  

Primary:  
Increase attendance of the 2014 Semper Fidelis All American Bowl  
on Sunday January 5th by 2,000 people over last year’s attendance,  
with a goal of 9,000 attendees. 

 
Secondary: 
Generate prospective leads throughout the campaign 
 for recruiting purposes  



Campaign Strategy   
Digital 

In order to create excitement for the Semper Fidelis All American 
Bowl, Power 106 highlighted local players selected to play in the Semper 
 Fi Bowl from the Los Angeles area high schools and featured a video of 
them on power106.com/marines where listeners were encouraged 
to watch the video and download their ticket. 
 
This effort was supported through on-air, and digital ads as well as social 
 media throughout the campaign.  
 
 



Campaign Strategy   
High School Football 

Power 106 went on an 8 game high school football tour mainly consisting 
of schools in which local players were selected to play 
In the Semper Fidelis All American Bowl.    
 
While there, Power 106 promoted the Semper Fi Bowl and passed out tickets which would 
allow listeners to register to win Valentine’s Crush tickets at the game by submitting tickets 
at the Power106 booth. 
  
In order to meet the secondary goal of generating prospect leads,  
Power 106 gave listeners a chance to win 2013 Cali Christmas tickets by filling out 
entry forms which included an opt in to explore opportunities with the  
United States Marine Corps.  

 



Recap Table of Contents 

• High School Football Game Tour  
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Social Media  



300x250 Banner Ads 



960 x 60 Banner Ads 



Homepage Takeover  



Cali Christmas Program 
Guide  



Semper Fi Fan Zone  



Results! 

• Exceeded primary goal of 9,000 attendees  
• with 10,300 in overall attendance.  

 

• Generated almost 500 prospect leads  
 

• Delivered almost 1500 click thrus with a click thru 
 rate 4 times the national average through digital  
 campaign. 



Thank You! 

Maria Mallat 
Marketing Specialist 

Power 106 “Where Hip Hop Lives” 
mmallat@power106.com 

818-238-6643 direct 
513-505-5378 cell 
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